
Housekeeping

1. Please ask questions in the QA box. We will answer them at 
the end.

2. You will receive access to a recording of this webinar.

3. Please complete the survey you receive in the email.

Thanks for spending your Monday with us!
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Shared Realities
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Managing Utterances

Skill Building

άAlexa, ask Northwell for the wait timeat Huntington Hospital.έ



TSRL: Typing, Speaking, Reading, Listening

Type: 40 WPM

Speak: 150 WPM

Read: 250 WPM

Listen: 130 WPM

INPUT

OUTPUT



Ovarian cancer is particularly dangerousbecause it is difficult 
to detect until it has spread beyond the ovaries. Cancers that 
have spread are much harder to treat.



A primary brain tumor is a group (mass) of abnormal cells that 
start in the brain. Brain tumors can directly destroy brain cells. 
They may also indirectly damage cells by pushing on other parts 
of the brain. This leads to swelling and increased pressure 
within the skull.
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Marketers overestimate the 
words people know by 30%.
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Literacy Privilege
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What is plain language?
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Language that is plain to one set of 
readers may not be plain to others. 
Written material is in plain language if 
your audience can:

ÅFind what they need
ÅUnderstand what they find
ÅUse what they find to meet their needs



What is reading fluency?

1.Decoding: Can you read text out loud, 
accurately and quickly?

2.Prosody: Can you create melody or flow in 
your reading?



Reading Fluency

Decoding Prosody
Reading 

Comprehension 



Reader-focused writing
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Writers like to write.
But readers want their 

questions answered so they can 
make decisions. 
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How do I make the case for 
plain language?
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9 out of 10 adults have 
difficulty using health 

information that is routinely 
available.



Only 60% of adults can read 
above a sixth-grade level.
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